
26 BUSINESS GUERNSEY PRESS Tuesday 17 January 2017 

British expats looking to buy in Greater London 
with mortgages from Skipton International 

FOUR in every 10 people taking out an ex-
pat mortgage with Skipton International 
in Guernsey are using it to buy property in 
Greater London. 

The local bank launched buy-to-let mort-
gages for British expats in 2014 as a re-
sponse to the difficulties many have in 

securing a mortgage on UK investment 
properties. 

Since then it has lent more than £130m. 
to expats worldwide in more than 700 loans. 

Forty per cent of  all loans have been to 
buy in the English capital, with a further 
25% in the south-east of  England. 

‘Property prices in London have in-
creased significantly in the past few years, 
meaning that capital gains have been very 
attractive for investors,’ said Nigel Pascoe, 
director of  lending at Skipton. 

‘British expats have many reasons for 
investing in buy- to- let property in the UK 

and long-term investment is usually the 
most important.’

A survey by the bank revealed that 35% 
of  customers are treating their property 
purchase as a long-term investment, with 
nearly 20% seeing the purchase as part of  
their pension planning. 

Tech firms are already feeling 
impact of Brexit, says IT boss

BREXIT is already presenting a 
significant challenge for technol-
ogy firms, according to one local 
company.

The tech sector is second only 
to banking as the most impacted, 
said Next Generation IT director 
Jason Connolly. 

‘Google, Microsoft and IBM’s 
stocks have already been hit with 
losses of  between 4% and 5%,’ he 
said. 

‘The UK will be a harder place 
to run a successful technology 
company post-Brexit, becoming 
less attractive to international 
investment and less globally com-
petitive.

‘UK tech firms rely on free 
movement of  labour, as there 
aren’t enough UK graduates with 
maths, science and engineering 
skills to fill posts. 

‘In addition, the UK will be iso-

lated as international technology 
firms exclude it from European 
plans. 

‘The relatively small market-
place will make technology prod-
ucts more expensive and poten-
tially not available in the UK at 
all.’

International technology firms 
such as Amazon use the UK as 
a bridgehead into Europe and a 
distribution hub, making major 
investment in the country, said 
Mr Connolly, but Brexit had now 

created uncertainty about this 
method of  operation and some 
tech companies are rethinking 
European strategies. 

And the UK is also likely to miss 
out on being involved in the de-
velopment of  European initiatives 
such as GDPR, general data pro-
tection regulation, although the 
UK would still be required to com-
ply, and the digital single market.  

Mr Connolly said he had been 
more surprised by the Brexit vote 
in the UK referendum than he was 

by Donald Trump’s success in the 
US presidential election. 

The uncertainty over clarifica-

tion of  Mr Trump’s policies was a 
concern for business, he said. 

‘This uncertainty, combined 
with greater protectionism, will 
impact global trade, which will 
have a knock-on effect on the 
Channel Islands,’ he said.

‘The fillip is that any change to 
the status quo produces opportu-
nities, especially for nimble, op-
portunistic jurisdictions such as 
the Channel Islands.

‘On a more positive note, I have 
been pleasantly surprised to see 
Channel Island businesses contin-
uing to recover strongly from the 
recession and showing resilience 
to the initial uncertainty shock 
that followed the Brexit vote.

‘There are many great local 
entrepreneurial businesses and 
individuals and it’s encouraging 
to see continuing positive growth 
and expansion into new markets.’

‘The UK will be a harder place to run a 
successful technology company post-Brexit, 
becoming less attractive to international 
investment and less globally competitive’

Jason Connolly of Next Generation IT

Second Channel Islands Student Business Challenge launched

Grammar School students at the launch of the Channel Islands Schools Business Challenge in Guernsey.                    

DOZENS of Guernsey students are 
setting up small businesses this 
month as part of the Channel Islands 
Student Business Challenge. 
The event is well established in 
Jersey and is now running for a 
second year in Guernsey, involving 
pupils from the Grammar School 
plus La Mare de Carteret and St 
Sampson’s high schools. 
They are supported by mentors from 
sponsors Barclays, EY, Ogier and 
Sure and have £100 of funding to 
kick-start their efforts. 
Across the island, 250 students aged 
between 11 and 16 are involved in 
the challenge. 
Teams have two months to run their 
businesses before they face the 
judges, when they will be assessed 
on their profit and benefit to the 
community. 
‘As a head teacher, having our 
students involved for the first time 
is really exciting. These are the 
opportunities and challenges which 
young people can thrive on. 
‘I am confident that our students 
will play their full part in what is 
already a proven success story for 
local schools and businesses working 
in partnership,’ said La Mare de 
Carteret head teacher Vicky Godley. 
The companies will be trading until 
26 March, selling sweets, cakes, key 
rings, candles, jewellery, T-shirts, 
pillows and handmade greetings 
cards. 
All companies will donate a share of 
their profits to charity and over the 
past four years the event has raised 
around £18,000 for good causes. 
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Significant challenges ahead as big names’ stock values hit


